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Potenziale und Grenzen
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Daten Algorithmus Modell
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Uh, ... Trainingsdaten’
Gibt es da nicht ein
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Wie erzeugen I1- ungen

Wertschopfung?



Wertschopfung

Bezeichnet die Summe der im Unternehmen innerhalb
eines bestimmten Zeitraums erzeugten Guter und
Leistungen als Differenz zwischen diesen Leistungen
und der dazu eingesetzten Vorleistung (z. B. bezogene

Lieferungen). , ,

Dirks, B. (2024): Wertschépfung. REFA International.
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Beispiel GPT3.5: Trainingdaten

CommonCrawl dataset (1 Trillion Worter)

(1) downloaded and filtered a version of CommonCrawl
(2) performed fuzzy deduplication at the document level
(3) added high-quality corpora (WebText, Books1, Books2, Wikipedia EN)

Unbeaufsichtigt trainiertes Transformer Sprachmodel

Brown, Tom, et al. "Language models are few-shot learners." Advances in neural information processing systems 33 (2020): 1877-1901.
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Beispiel GPT3.5: Parameter 2
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13.0B
175.08

GPT-3 175B or “GPT-3" | 175.0B 96 12288 96 128 3.2M

Alleine das Modell benotigt 350GB Speicher

Brown, Tom, et al. "Language models are few-shot learners." Advances in neural information processing systems 33 (2020): 1877-1901.



Choose a conversation style

eichne ein bild von einem brennenden Computer, der in ein regenbogenfarbenes Meer stlrzt
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Doesn’t
Matter

by Nicholas G. Carr

As information technology’s power and ubiguity have

grown, its strategic importance has diminished. The
way you approach IT investment and management will

need to change dramatically.

Tex] Hoff found & way to put the cir-

cuits necessary for computer process-
ing onto a tiny piece of silicon. His in-
vention of the microprocessor spurred a
series of technological breakthroughs—
desktop computers, Jocal and wide area
networks, enterprise software, and the
Internet - that have transformed the
business workl. Today, no one woukd dis-
pute that information technology has
become the backbone of commerce. It
underpins the operations of individual
companies, ties together farflung sup-
ply chains, and, increasingly, links busi-
nesses to the customers they serve.
Hardly adolksr or a euro changes hands
anymore without the akd of computer
systems.

I N 1668, a young Intel engineer namex

AsIT'S power and presence have ex-
panded, companies have come to view it
a8 & resource ever moee critical to their

2003 by Harvard Business School Publiching Corporation. All nghts reserved.

success, a face clearly reflected in their
spending habits. In 1665, according to a
study by the US. Department of Com-
merce's Bureaw of Economic Analysis,
less than 55 of the capital expenditures
of American companies went to infor-
mation technology. After the introduc-
tion of the personal computer in the
early 1980s, that percentage rose to 15%.
By the early 19905, it had reached more
than 30%, and by the end of the decade
it had hit pearly 50%. Even with the re-
cent sluggishness in technology spend-
ing, businesses around the workl con-
tinue o spend well over $2 trillion a
yearon IT.

But the veneration of IT goes much
deeper than dollars, It is evident as well
in the shifting attitudes of top manag-
ers. Twenty years ago, most executives
looked down on computers as prole-
tarian wols - glorified typewriters and

Carr, N. G. (2003). IT doesn't matter. Educause Review, 38, 24-38.
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Al does not Matter!
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Kunstliche
Intelligenz

Informatik
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